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Casual Smoking Harmful to Arteries
October 9, 2008 

Research Summary 

A new study from the University of Georgia concludes that even occasional cigarette smoking has a deleterious effect on arterial function. 

Previous studies have recognized the effect regular smoking has on arterial health, but this new study found that arterial responsiveness in occasional smokers was 36 percent below that of nonsmokers -- a sign of unhealthy arteries -- even after two days of abstinence. 

After the initial testing, the occasional smokers smoked two cigarettes and had their arteries re-examined. The results showed an additional 24 percent drop in arterial responsiveness.

"Most people know that if they have a cigarette or two over the weekend that it's not good for their arteries," said study co-author Kevin McCully of the University's College of Education, adding that the study showed that "the decrease in function persists into the next week, if not longer." 

Researchers measured the responsiveness of the arteries of 18 college students, half of whom were nonsmokers and half of whom smoked less than a pack a week. 

The researchers suggested the need for further investigation to determine whether the effect on arterial functioning can cause any long-term damage. The study appeared in the online edition of the journal Ultrasound in Medicine and Biology.

This article summarizes an external report or press release on research published in a scientific journal. When available, links to the sources are provided above.

R.J. Reynolds Tests Dissolvable Camel-Branded Tobacco Products 
October 9, 2008 

News Summary 

R.J. Reynolds will introduce 'dissolvable' tobacco products in test markets next year as well as expanding national distribution of its new smokeless tobacco product, Camel Snus, Brandweek reported Oct. 8.

The new Camel Dissolvables include Camel Sticks, Camel Orbs, and Camel Strips. The products purportedly melt in the mouth within three to 15 minutes. RJR said the Strips melt fastest, the toothpick-like Sticks dissolve in about 10 minutes, and the pellet-size Orbs last the longest. 

The nicotine delivery of the products is said to be high: whereas a cigarette smoker typically takes in about 1 milligram of nicotine, the Camel Dissolvables are said to deliver about 0.6 to 3.1 mg of nicotine each. 

The three Camel Dissolvable products will be sold in Columbus, Ohio, Portland, Ore., and Indianapolis. Reynolds reportedly wants to determine which of the three products is most popular, and among whom.

Reynolds said the dissolvable products were developed in response to negative customer feedback in 2006 regarding other smokeless products: even the spitless Camel Snus ("snoose") must be removed from the mouth after consumption.

The company has said it will not advertise the dissolvables as less harmful than smoking. "The consumer should be aware...about the potential risks of each tobacco product. There are none that are safe and there are none that are without risks," said David Howard, a Reynolds spokesperson.
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	CALIFORNIA ALCOHOL PROBLEMS DRAIN $38 BILLION ANNUALLY
More than 9,000 lives lost each year, many more suffering 
while Big Alcohol avoids responsibility and taxes 

Los Angeles, CA (July 23, 2008) --- Marin Institute, the alcohol industry watchdog, held a news conference and town hall meeting in Los Angeles today to release the disturbing findings of its landmark report, The Annual Catastrophe of Alcohol in California. Such a comprehensive study has never been done in California.
Before a large gathering of public health experts, policymakers, and community activists, digital clocks ticked away in real time the incredible economic costs ($1,200 per second or $38.4 billion annually), incidents of harm (100 per hour or 921,928 annually) and deaths (1 per hour or 9,439 annually). 
Marin’s study calculates that moderate-to-high alcohol consumption in California is costing roughly $1,000 per resident. By comparison, tobacco costs California approximately $550 per resident. The study also estimates $25.3 billion in lost productivity and reduced earnings.
“What makes these study results both so complex and so tragic is how alcohol-related harm takes so many forms and affects so many lives,” said Michele Simon, Marin Institute research and policy director. Simon co-authored the report with Ted Miller of the Pacific Institute for Research and Evaluation and Simon Rosen, Marin Institute research analyst. 
Marin Institute compared the economic losses to those from natural disasters and concluded that alcohol costs far outpace earthquakes and fires. "Unlike earthquakes, fires, floods and mudslides, which come along infrequently, the catastrophe of alcohol in California happens annually, with devastating effects, and can be prevented.” Rosen noted.
The study also estimates an additional $48.8 billion in quality of life costs, due to the pain and suffering of victims and families. “These harms are not just economic, they are also deeply personal. Quantifying the pain and suffering endured by numerous people from alcohol harm may be the most compelling result of this study,” Rosen added.  
Librarian and community activist, Manya Anderson, a life-long resident of South Los Angeles, continues to witness firsthand the devastation of alcohol in her own family as well as in the communities of South L.A.  “As residents, it is clear to us that both African American and Latino families have borne the brunt of the alcohol industry’s sale of liquor in our communities.  More liquor in our community means poor health and a lack of safety.”
California State Senator Mark Ridley-Thomas (D-Los Angeles) observed that "Whether it’s consumed as a vintage wine from a prestigious appellation or a fortified variant, a micro-brew or malt liquor, an alcopop or high-end distilled spirit, alcohol's cost is much more than the price paid for a drink at the corner liquor store or neighborhood bar.”  He added, “As a legislator, I am looking forward to engaging my colleagues along with representatives of the industry in a discussion of the report's findings and recommendations."
Marin Institute is calling for a number of steps to reverse the catastrophe, including higher alcohol taxes to reduce excessive consumption and the related harm and costs. While the harmful cost of alcohol is equal to $2.80 per drink, current alcohol taxes come to only 8 cents per drink. “The alcohol lobby has been very effective in minimizing their taxes and fees to just 1.7 percent of their income from sales,” noted Bruce Livingston, Marin Institute’s executive director. “It’s time we hold Big Alcohol accountable by getting them to pay their fair share.”
Jonathan E. Fielding, M.D, MPH, Public Health Officer and Director of the County of Los Angeles Public Health Department said, “Marin Institute’s report is a much needed reminder of the harm and costs associated with alcohol consumption in California.”  
The study will be published next month by the peer-reviewed journal, Alcoholism: Clinical and Experimental Research. To download study findings visit http://www.marininstitute.org/.
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